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A brief study on the shifts in consumer’s media consumption, buying patterns and anxiety levels pre and during Coronavirus
lockdown
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“ Grocery had an increase in consumption as compared to pre lockdown due to

-ﬂ:» people avoiding going to the public places followed by medicines as number of
cases rise within the country

Though TikTok is not as popular as other platforms, but it had the
highest rise (12%) in the number of new users

@ INSIGHTS
‘ * SECAand B preferred to go out for grocery 51% decrease in respondents who ordered food
as compared to pre lockdown
SEC A and B respondents across all age groups
are not ordering often as they did pre lockdown

fortnightly or once a week during the lockdown
* SEC C-E went grocery shopping on shorter
Note: For queries and comments, contact Data & Analytics, Brainchild Communications Pakistan at data.analytics@brainchild.net

intervals from once to thrice a week during the
lockdown




